
 

 

 

 

 

MAN_02: Campaigning for sustainable forms of transport, such as PT, walking 
and cycling. Establishing a PT culture with PT as a green, safe, inclusive, and 
social space 

Activities towards demonstration (How?) 

To collect feedback on the campaign's performance. This data collection phase is for assessing the 

effectiveness of the campaign and making informed adjustments. The team is recording and 

evaluating the number of views generated across the landing page and social media channels, 

providing insights into the campaign’s reach and engagement levels. 

The number of views generated can be tracked using specific tools available within the relevant 

department. These tools allow us to analyze how often the landing page has been accessed.  

 

Timeline for implementation and demonstration (When?) 
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General planning for MAN_02                               

Completion of the preparation 
activities 

                              

Landing page online                               

Marketing efforts                               

Demonstration activities                               

Data collection                               

Results evaluation                               

 

 


